
Guild Member Quantity (            ) x $29 = $ 

Non-Member Quantity (            ) x $35 = $

Subtotal  $

Shipping & Handling  $

 UPS Ground: $7 for 1st copy / $1.50 for each additional copy
 International orders: contact sales@gag.org for shipping charge

Subtotal $

New York residents add 8.375% sales tax $

Total $

Cardholder Name (if different)

Company Name

Address (cannot deliver to PO Box)

City  State Zip

Amex/MC/Visa/Discover number  Exp.

Cardholder Signature

Phone

Email

Send this form with your 
check, money order, or 
credit card information to:

Graphic Artists Guild
32 Broadway, Suite 1114
New York, NY 10004 

(212) 791-3400, ext. 100
Fax (212) 791-0333

www.gag.org
sales@gag.org

Get the NEW 12th Edition Today!
Graphic Artists Guild Handbook: Pricing & Ethical Guidelines, 
12th Edition is an indispensable resource for people who 
create graphic art and people who create graphic art and 
people who buy it. As the graphic art marketplace evolves 
and expands, so does the need for up-to-dat e information 
on business, ethical, and legal issues. It’s all here, with 
timely new insights and guidance on:

• Model contracts and terms to adapt to your needs

• The latest pricing surveys for both buyers and sellers

• Updated sections animation, licensing, and environ-
mental design to help you keep pace with changes in 
the marketplace

• Revised salary information with expanded job 
descriptions

• A chapter chock-full of additional resources and 
references to enhance and expand your career 
efforts

“The Handbook is not only a practical source of 
information; it is a textbook on the fi eld itself.”
Marshal Arisman, Illustrator

The Graphic Artists Guild has published this 
essential resource since 1973.

Get the NEW 12th Edition Today!
Graphic Artists Guild Handbook: Pricing & Ethical Guidelines, 
12th Edition is an indispensable resource for people who 
create graphic art and people who create graphic art and 
people who buy it. As the graphic art marketplace evolves 
and expands, so does the need for up-to-dat e information 
on business, ethical, and legal issues. It’s all here, with 
timely new insights and guidance on:

• Model contracts and terms to adapt to your needs

• The latest pricing surveys for both buyers and sellers

• Updated sections animation, licensing, and environ-
mental design to help you keep pace with changes in 
the marketplace

• Revised salary information with expanded job 
descriptions

• A chapter chock-full of additional resources and 
references to enhance and expand your career 
efforts

“The Handbook is not only a practical source of 
information; it is a textbook on the fi eld itself.”
Marshal Arisman, Illustrator

Do it by the book.

Please print clearly. To order by phone call (212) 791-3400, ext. 100


